
Module description

Module title Abbreviation

Psychology 2 06-PDM-PSY2-222-m01

Module coordinator Module offered by

chairperson of examination committee of the Master's de
gree programme Psychologie digitaler Medien (Psychology 
of digital media)

Institute of Human Computer Media

ECTS Method of grading Only after succ. compl. of module(s)

5 numerical grade --

Duration Module level Other prerequisites

1 semester graduate --

Contents

The module offers the opportunity to choose from a defined selection of courses from the various subfields of 
psychology - provided that access can be made possible within the framework of the admission restrictions. The 
module thus conveys basic theories, methods and results of the different sub-fields of psychology, e.g., cogniti
ve psychology, social psychology, differential psychology or general psychology.

Intended learning outcomes

The students are familiar with basic theories, methods and results from the respective subfield of psychology 
and gain an overview of the central questions and the subject area of the different psychological fields. In additi
on to the importance for their research-related competencies, they also learn about references to application-re
lated issues.

Courses (type, number of weekly contact hours, language — if other than German)

V (2) + V (2)

Method of assessment (type, scope, language — if other than German, examination offered — if not every semester, information on whether 

module is creditable for bonus)

written examination (approx. 75 minutes)

Allocation of places

max. 81

Additional information

--

Workload

150 h

Teaching cycle

--

Referred to in LPO I  (examination regulations for teaching-degree programmes)

--

Module appears in

Master's degree (1 major) Media Entertainment (2022)
Master's degree (1 major) Psychology of digital media (2022)
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