
Module description

Module title Abbreviation

Media in Education and Development 2 06-PDM-MBE2-262-m01

Module coordinator Module offered by

holder of the Chair of Psychology IV, holder of the Profes
sorship of Developmental Psychology

Institute of Psychology

ECTS Method of grading Only after succ. compl. of module(s)

5 numerical grade --

Duration Module level Other prerequisites

1 semester graduate --

Contents

This module covers the role of media in the education and development of children, adolescents and adults. 
Using current research from developmental psychology, educational psychology, media psychology and related 
fields, we will discuss, for example, how different media are used for formal and informal learning processes, 
how they can be designed to enhance learning processes, how media incfluence cognitive, emotional and soci
al development across the lifespan, and how media literacy can be developed or trained. The module focuses on 
on educational psychological aspects of media use, media effects and media competence.

Intended learning outcomes

Students will learn about the role of media in learning, education and development processes and will be able to 
assess and evaluate these issues based on relevant research. They are able to critically reflect on relevant rese
arch and to apply the acquired knowledge in practical fields.

Courses (type, number of weekly contact hours, language — if other than German)

S (2)
Module taught in: German and/or English

Method of assessment (type, scope, language — if other than German, examination offered — if not every semester, information on whether 

module is creditable for bonus)

a) written examination (approx. 60 minutes) or
b) presentation (approx. 30 minutes) or
c) term paper (approx. 10 pages)
Language of assessment: German and/or English
creditable for bonus

Allocation of places

--

Additional information

--

Workload

150 h

Teaching cycle

--

Referred to in LPO I  (examination regulations for teaching-degree programmes)

--

Module appears in

Master's degree (1 major) Psychology of digital media (2026)
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