
Module description

Module title Abbreviation

Basics 1 06-PDM-GL1-262-m01

Module coordinator Module offered by

chairperson of examination committee of the Master's de
gree programme Psychologie digitaler Medien (Psychology 
of digital media)

Institute of Human Computer Media, Institute of Psy
chology

ECTS Method of grading Only after succ. compl. of module(s)

5 numerical grade --

Duration Module level Other prerequisites

1 semester undergraduate --

Contents

This module teaches basic knowledge necessary for researching digital media in terms of experience and beha
vior. This basic knowledge is imparted from the fields of media psychology, online and mobile communication, 
developmental psychology, educational psychology, media informatics and human-computer interaction. De
pending on their previous knowledge based on their bachelor's program, students can put an emphasis on com
pensating for knowledge gaps.

Intended learning outcomes

Students will be familiar with theories, findings, and techniques from the above-mentioned areas that are neces
sary for understanding the functioning and impact of digital media.

Courses (type, number of weekly contact hours, language — if other than German)

V/S (2)
Module taught in: German and/or English

Method of assessment (type, scope, language — if other than German, examination offered — if not every semester, information on whether 

module is creditable for bonus)

a) written examination (approx. 60 minutes) or
b) oral examination of one candidate each (approx. 25 minutes) or
Language of assessment: German and/or English

Allocation of places

--

Additional information

--

Workload

150 h

Teaching cycle

--

Referred to in LPO I  (examination regulations for teaching-degree programmes)

--

Module appears in

Master's degree (1 major) Psychology of digital media (2026)
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